Areas for Change
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Putting social and environmental
sustainability on the agenda

Our complex context (post-pandemic, Citizens place their trust in Consurmers value and prioritize companies that
an uncertain economy; ongoing global governments, business, and are leaders in sustainability, recognized for their
conflicts) makes global cooperation a partnerships to drive the sustainable commitment and capacity for change,
necessity to address our shared social development agenda.

and environmental challenges. 8 5 7
o O
/o 8 /o

Population global risks perceptions:
gf global ditizens ballave that companes of consumests considar
v "Social cohesion erosion”, "livelihood
"arises” and "mental health : - : . . .
deterioration” Being also by having a positive social and riaking purchasing decisions.

environmental impact

MUST play an active role in genarating well- sustalpability important when

v "Climate action failure”, "extrems

Source: 2025 Edelman Trust Barometer. Link of consumers bellsve brand sustainability claims. Link
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54% 69%

Say visitors they Ot travelers now
se2 in their area wart 1o leave the
often or always places they visit
support local better than when
businesses. they arrived.

Source: Bocking 2025 Sustanable Trevel Beporn Link

ESG Strategy

713%

Of travelers want
their spending to
g0 back to the
local

community.

ESG Action Plan

77%

Of ranvelars seek
authantic
experiences that
are representative
of local culture.

Why should the ESG be embedded
at the core of our business?

84%

of global travelers
consider
sustainability a
key factor.
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af travelers expect sustainabie options

to be clearly labeled when making

Bookings through 'anling trave! agencies,

of travelers actively practice

sustainable travel

EE————— Of global travelers say they are
COINoOCIVUS Al looking for accommodation that
r es| | on s«| F;T o~ o/ -f:nmblnies cﬂmfcfrt wrch

|~ p 1IQINIG O innovative sustainability features.

decisions.

Source: Tripicomn (2024), Group Sustaineble Travel Consumer Report 2024, Link




Context Vision ESG Strategy ESG Action Plan

of global consumers say thay are
07, - bBlying more sustainehble
== /6 prodycis 88 5 way 1o reciuce

their impact on the envirenment.

@ of consumers say they are willing
g== + ﬂ/’ to pay more for sustainable
0 produced or suwced Foods.

Consumers are assessing producers’
sustainability practices through tangible
attributes including:

40% production methods and recycling.

3 B % aco-friendly packaging.

34% making a positive impact on nature and water conservation,

source: PwC 1024 Voice of the Cansumer Survey. Link.

Why should'
at the core of

Consumers are

increasingly prioritizing
sustainability in their
consumption practices.
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There is a growing
awareness of the

environmental
impact of travel.

ﬁE

teaveler nphas Z the
cy importance of shopping "-'..'-'||i~,.-
O ethically, and sustainably
el Qistance whean
ﬂ -
I 3 O selecting thair travel destinations.

They deeply value sustainability and
ethics in their purchasing decisions,
showing a willingness to pay more for
products that align with their

environmental and social values.

Source: ASC (2024) Clobal Traveller Survey | Airport Trevel Bxpenence: Trends and Opportunities.
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of consumers have made more sustainabils

choices, Including reducing meat
% consumption focusing on local fuods, and

avoiding ultra-progcessed products.

@} of cOnsUMErs adopting rmure
l:[;:_-:-_.,:-_; ?/ acc-friendly shopping end
O disposal habits

The rise of sustainability has major implications
for any business or brand in the sector:

« Keep expanding sustainable product offerings.

* Use packaging to deliver straightforward and impactful
sustainability messages.

« Be prepared to tailor our approach to resonate more effectively
with consumer preferences.

* Deliver smart value and afforcdable sustainability.

« Facilitate sustainable practices.

Source: LEK (2024), Global Consumer Sustainability Survey 2024, Link.
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' af financial institutions cited client
Wh? Ehﬂlﬂdthﬂr@ebﬂ embedded cy demand as the most significant factor
e Caeas O  influencing their ESG adoptio
at core of our business? influencing their ESG adoption
E I

of finangial institutions congider £5(3 data

gssential for investments decisions.

N 2

s @
34% 55% 84%

Opted for Of institutions Prioritized Negative
quarterly ESG stated Screening, reflecting a
reporting publishing ESG preference for excluding
reports annually, investmeants thet do not
align with £5G principles.

Source: SG Analytics (2025). Bridging ESG and Finance. Data-Drivan Declsion-making for Sustainable Growth. Link
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"f sustalnabiity information reportad by e
. JOImpanies mey Invest In of eover il It nas
\ y O

-'"‘H__l_‘_’_____-r' b - N assurad

r’f E’ \ ~ompany's narrative disclosures, sustaeinsbility
l .rJ % metrics and KPis shouwld be assured ar the

Most investors would increase their investment in
companies taking climate-related actions

Working with suppliers and communities
to build sustainable valus chains.

Innovating products or services that enable
customers to adapt to and/or mitigate the

impacts of climata change.

Moderataly increase

at the core of our bt.isinass'? ' _--"r

Investors of all types
demand ESG reporting.
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Why should the ESG be embedded
at the core of our business?

Global and local
challenges should be
aligned with

the UN's Sustainable
Development Goals
(SDGs) so as to tackle
them effectively.

_-f;%" ‘B
I":i—-'r :.

(%) SUSTAINABLE
o * ) DEVELDPMENT

ag con Valores. (2024). Estudio MGV 20724; La sostanibilidad ante o

GOALS

I gapajo. Link
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There are many ways to be an entrepreneur.
Ours is based on understanding every
opportunity as a lever of positive change.

WHAT CHANGE MEANS TO US

It means creating new connections
to generate positive impact

It means accelerating the transition
to sustainable food experiences

It means a new vision for the travel
industry, moving toward a better future

H
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Introduction to Areas’
ESG Strategy

As an international leader in F&B and travel retail, at
Areas, we are committed to sustainability, responsible
business practices, and creating long-term value for all
stakeholders. As a part of our ongoing efforts to
contribute positively to society and the environment,
an Environmental, Social, and Governance (ESG)
strategic plan was developed.

This framework highlights Areas’
dedication to integrating ESG principles
into every aspect of our business
operations, from restaurants operated In
airports to relationships fostered with
employees, customers, suppliers, and
local communities.
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Our ESG Strategy

At Areas, we acknowledge
the significant role our
business plays in the
broader global landscape
and remain committed to
reducing our
environmental footprint,
promoting diversity and
inclusion, ensuring
employee well-being, and
upholding the highest
standards of governance,
This ESG Strategy outlines
key material topics,
established goals, and an
ongoing commitment to
continuous improvement.

17_;1“:?;:'-.-'

ESG Action Plan

Breag for Ehange

: #1Fosterin
#9 Partnerships well-being EI."IE'F
that matter security and

ethical behaviors

#8 Nurturing
Quality.
Ensuring
Safety

#2 Upskilling
and engaging
our workforce

#7 Healthier - #3 Glving
experiences for o e back to local

everyone s e S communities

6 Innsvation te Drive 127 1 #4Heroesior
Decarbonization Zevo Waste

#5 Reducing Environmeantal
Impact and Preserving
Matural Resources

By aligning strategic
objectives with
sustainable practices,
the aim is to enhance
the traveler experience
while contributing to a
more resilient, equitable,
and sustainable future
for all.
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Our ESG Strategy

Partnerships with more responsible

brands for a better future
Committing ta brands and

suppliers with ESG initiatives.

Consumers and end users
Proactive approach to
guaranteeing the highest

standards of food quality and

safety,

Value creation and client caring

Focus on promating products

that enhance healthy habits and
kralanced diet among customers.

Climate Change
Mitigation Policies, targets

ESG Action Plan

Breag for Ehange

#9 Partnerships
that matter

#8 Nurturing
Quality.
Ensuring
Safety

#7 Healthier
expensnces for
everyone

#8 Innovation to Drive
Decarbonization

#1Fostering
well-being, DEL
security and
ethical behaviors

#2 Upskilling
and engaging
our workforce

#3 Glving
back to lecal
communities

#4 Heroes for
Zevo Waste

Own workforce

Wark-life balance metrics,
adequate wages, diversity metrics,
persons with disabilities.

Training and skills development
Attracting and engaging talent,
offering learning opportunities to
uniock team’s potential

Communities’ economic, social and
cultural rights

Included as it was one of Areas’ strategic
pillars (also consldered as a material
topic by the industry/competitors).

Resource use and circular economy
Actions and resources related to

and actions, considering
energy consumption and mix

#5 Rethicing Enviranmental resource use and circular economy.

Impact and Preserving
MNatural Resources . >

Pollution & Biodiversity

Actans and resources related to
pollution, and transition plan and
consideration of biodiversity in strategy
and business model.
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The strategy is anchored in three core pillars

which branch into nine strategic lines that reflect

the commitment to sustainable growth, social
responsibility, and quality experiences. In
addition, we have a fourth cross—-cutting axis:

For a Good Governance.

For the People emphasizes fostering a culture of well-
being, diversity, inclusion, safety and ethical behaviors
while investing in workforce development and
community engagement.

For the Planet reflects the dedication to environmental
sustainability through impactiul actions that address
climate change and resource efficiency.

For the Travel Experience focuses on enhancing food
quality and responsibility to ensure healthier, more
meaningful experiences for every traveler.

Fora Good Governanca In order to guarantee
ethical, honest and upright behavior at all levels of
the company.
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ESG Strategy

The For the Future vision embodies a holistic approach that
connects the essence of travel! with a commitment to

1 -_I
Vil
i L y

| . L

people and the planet. By enhancing the quality, safety, and U ::."
responsibility of travel experiences, healthier and more Ca I' .ﬁrq ABLE
meaningful journeys are created for every traveler. This

forward-thinking perspective not only adapts to the evolving /E i [:*""Pw;h [‘1" [
needs of travelers but also champions positive impact for all,
people and planet.

The ESG Strategy outlines both gualitative commitments
and measurable goals to be achieved in short, medium and

long term. In addition, an ESG action plan was developed to
reinforce Areas’ strategic pillars and their associated focus

areas. Progress will be evaluated regularly, with a review BE}SIdES, the strateg Y IS
;’;‘iﬁijj‘:ﬂ‘:;;‘: gi’a SRESGy s ANt aligned with the Sustainable

Development Goals (SDGs)
Below it is provided a detailed description of each pillar, its Of the UN 2030 Agenda.

corresponding strategic lines, qualitative commitments and
guantitative targets to be assumed and managed by Areas.
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Areas’ Strategic Pillars |
000 - e axn | R sﬁm 0= T
q ﬁ e | o)
For the People | we M F 4 = &
This pillar reflects Areas’ commitment to creating a positive, inclusive and safe environment for employees, communities, and
stakeholders. Through initiatives that support workforce development, engagement, and community involvement, this pillar aims to

build a strong, resilient, and socially responsible foundation that drives sustainable growth and meaningful impact.

Strategic line

#1 Fostering well-being, DEI, security and Promoting diversity, equality, inclusion and security, while cultivating well-being among our workforce and
ethical behaviors promaoting a culture founded on values and ethical behaviors

. ) Attracting and engaging talent. offering learning opportunities and skills training to unlock the team's
#2 Upskilling and engaging our workforce ootentiat 8 SRETE & UPF il SRk e
yotential.

#3 Glving back to local communities Prioritize local communities, partnership with organizations that focus on social and egual justice,




Context Vision ESD 511_::“_3;;-,* ESG Action Plan

Areas’ Strategic Pillars

L IR
For the Planet @ - “ . H @ &

This pillar is linked to the management of the main environmental impacts generated by Areas’ operating sites and facilities in
consequence of the Group's activity. By driving innovation, empowering for positive impact, and striving for ambitious goals like zero
emissions, this pillar aims to create a healthier, more sustainable future for the planet and future generations.

Strategic line

Promote circular econom rinciples by minimizing waste generation, preventing food waste, and

#4 Heroes for £Zero Waste YRR Yp P et & & P B

L-‘{.'IL'!!'TIJE!HE resgurce use aorgss L.JFJ-E."I'-'iTi".',lHS

Implement a responsible approach to pollution prevention and ecosystem protection by Intsgrating
! o L

biodiversity considerations into the business model and advancing a transition plan towards more

sustaihable operational practices.

#5 Reducing Environmental Impact and Preserving
MNatural Resources

Leverage innovation to optimize energy efficiency. reduce carbon emissions, and foster the adoption of
renswable energy sources in opearations, contributing to climate-change mitigation

#6 Innovation to Drive Decarbonization
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Areas’ Strategic Pillars

- mr-, a';.‘:'.'..'::z.
For the Travel Experience

Through this pillar, at Areas we are committed to delivering high-quality products tailored for travelers in various locations, such as
airports and train stations. This commitment not only prioritizes nutritional value to promote a healthy lifestyle, essential for maintaining
energy and well-being during journeys, but also emphasizes sustainable sourcing practices. By sourcing ingredients responsibly, we

support a more responsible future for the travel industry, ensuring that the choices made today contribute to the well-being of both,
travelers and the planet.

ﬁ eI

0@

Strategic line Commitments.

#7 Healthier experiences for everyone Focus on promoting products that enhance healthy habits and a balanced diet among customers,

#F8 Nurturing quality, ensuring safety Froactive and robust approach to guaranteging the highest standards of food quality and safety,

, Committing to brands, landlords and suppliers with ESG initiatives. Prioritize initiatjves with organizations
#9 Partnerships that matter :
most commitied and increase number of responsible partners.
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Strategy Commitments and
Action Plan

The following commitments, targets, actions and KPls
were defined to guide the company’s ESG strategy,
with a clear ambition to be achieved in the following
years. These targets are structured in alighment with
the Corporate Sustainability Reporting Directive
(CSRD) framework, ensuring a measurable and
outcome-driven approach to sustainability.

The ESG Strategic Plan will undergo regular reviews
every five years to assess the achievement of each
pillar and ensure that the commitments and objectives
defined between 2027 and 2030 are being met. During
these reviews, new objectives will also be established
for those that have already been accomplished. If the
targets are not being met, a new roadmap will be
designed to guide the necessary adjustments.
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First pillar: For the People

This pillar reflects our commitment at Areas
to creating a positive, inclusive and safe
environment for employees, communities,
and stakeholders.

areaﬁ for Ehange

#9 Partnerships #1Fostering
that matter well-being, DEI,
security and
ethical behaviars

#8 Nurturing
Quality,
Ens.u.rinvg #2 Upskilling
Safety 1T andengaging
' our workforce

#7 Healthier
experiences
tor everyons

#3 Giving
back to local
communities

#6 Innovation to Drive #4 Heroes for
Decarbonization Zero Waste

#5 Reducing Environmental
Impact and Preserving
Natural Resources
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Promoting d |

, while
cultivating well-being among
our workforce and promoting a

culture founded on values and
ethical behaviors.

@ For the People

#1 Fostering well-being, DE|l, security and

ethical behaviors

2027

#1.1 Plan to eliminate gender pay gap designed.'

#1.2 Offer training on avoiding discrimination and
harassment

#1352 Increase women participation in Executive
Positions, compared to 2023 baseling!

#1.4 Achleve a reduction in the workplace accident rate
compared to 2023 baseline by implementing training and
awareness programs focusad on occupational hazard
prevention,

#1.3b Increase women participation in Executive
Positions, compared to 2023 baseline. |

#15 Develop a robust safety culture, with of employees

participating in ongoing training programs focused on
safety and hazard prevention,

Targat set in line with the CSRD's requirement.
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P/ For the People

#1 Fostﬂring well-being, DEI, security and ethical behaviors

fﬁw ﬁi‘ﬁ 1t

In1'l alm s L

k- Lis ot

. ¥ 5 N
AL DNERRETY . PN %

L FRIE B R Tl F i il
il Ehe camm S e 0Rirve —
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1 et LU ru mil memd LS NE G0

o i@ SRl Wi 1I|1r1' WE e et

The Mu,reres Areas event, held in Mexmu
focuses on leadership, resilience and equality

Areas lberia
partners with
Queer
Destinations
to promote
inclusive and
safe
environments
for LGBTIQ+
travelers

Areas publishes its
Diversity, Equality
& Inclusion

statement in 2024,

which can be
found in the
following link:

-

= Areas Italy

collaborates with

| Seconda Chance, a
& non-profit

association that
helps companies
hire and
reintegrate ex-
inmates into
society

Some Areas initiatives

Areas includes
people with
disabilities in
its workforce
through
initiatives like
DuoDays in
France

Areas USA, in partnership with Homeboy
Industries — the nation’'s largest gang re-
entry & rehabilitation program — operates
Homeboy Café at LAX



offering learning opportunities
and skills training to unlock the
team’s potential.

| ‘ 233) For the People

: #2 Upskilling and engaging our workforce

2027

2030

#2.1Employees enrolled in learning programs svery year.

##2.2 Offer development opportunities through internal
job openings and promotions.

#2 3 Employees with a clear career path. '

#2.4 Offer to new employees a digital onboarding
program.

Target set in fine with the CSRD's requirement.
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000

) For the People

#2 Upskilling and engaging our workfaorce Some Areas initiatives

Areas redesigns its employer branding
campaign to attract new talent, under the
motto Drive to Areas

< |

v %, 2 e 4 B & W
Areas consolidates its yearly Areas Worldwide Challenge ’ ;
initiative to recognize top-performing managers across all
regions

e

Areas celebrates yearly conventions

to highlight achievements, goals, and ‘ . ‘ _ _ A Mexico h | Stofies that
aﬂgnmﬂnt around core values, under [Pﬂﬁll‘jn Cliente & Passion Clients Programs in spﬂiﬁ & France reas Miexico hosts annual stories tha

e B ot St s promote authentic service and a people-focused culture Inspire events, highlighting employee growth,
i : - ' dedication, and meaningful career journeys
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@ For the People

#3 Giving back to lecal communities

# 3.1 Plan to mitigate negative impacts on local
2027 communities developed. '

#3.2 Prioritize local suppliers with focus on social and
equal justice, compared to 2023 baseline.

#3.3 Promote support te local communities.

Prioritize

srship with
organizations that focus on
social and equal justice.

Target set in fine with the CSRD's requirement.
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000

) For the People

#3 Giving back to local communities

Areas |Iberia collaborates with SJD
Pediatric Cancer Center through Solidarity
campaigns

£ o Areas France
promaotes
quality and local
gngagement
through annual

markets _
1 featuring fresh Areas sponsors Zambujal360

» produce and Project’s SDG 12 for Responsible
? artisanal Consumption and Production

regional foods.

CHEZ AREAS FAITES LE PLEIN...
DE FRAICHEUR | B &

Some Areas initiatives

Areas France & USA hold breast cancer awareness campaigns
throughout the month of April

ThroughGood Bistro

= & Bar at William P.
: _:_ﬁui';.—a-r—ﬂ-'r - — Hobby Airport,

#. as TRT TR =

T SN supporting the fight
against
homelessness in
Houston
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Second pillar: For the Planet

By driving innovation, empowering for positive
impact, and striving for ambitious goals like
zero emissions, this pillar aims to create a
healthier, more sustainable future for the
planet and future generations.

areas for cha”gg

#9 Partnerships #1Fostering
that matter well-being, DEI,
security and
ethical behaviars

#8 Nurturing
Quality,
Ensuring
Safety

#2 Upskilling
and engaging
our workforce

# 7 Healthier
experisnces
for everyone

#3 Giving
back to local
communities

#6 Innovation to Drive 7] | #4 Heroes for
Decarbonization : Zero Waste

#5 Reducing Enwironmental
Impact and Preserving
Natural Resources




by minimizing waste

generation, preventing food

waste, and optimizing resource
use across operations.

el

@ For the Planet

#4 Heroes for Zero Waste

2027

4.1 Keep at least 45% of operational waste out of landfills by
2027 through recycling, composting, and waste-to-anergy
initiatives, compared to 2023 baseline.

# 4.2 Reduce food waste by 15% for sites in charge of waste
management, compared to 2023,

#4.3a 50% of single used packaging is recyclable, compostable,
or reusable, integrating circular economy principles!

#4.4a 60% of raw material and packaging suppliers have
signed the company's Code of Conduct, committing to
sustainable sourcing practices. !

#4.3b 65% of single packaging used is recyclable, compostable,
or reusable, integrating circular economy principles.

#4.4b 75% of raw material and packaging suppliers have
signed the company’s Code of Conduct, committing to
sustainable sourcing practices.

# 4.5 Caleulation and classification of food waste.!

Target set in fins with the CSRD's requilrement.
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@ For the Planet

#4 Heroes for Zero Waste Some Areas initiatives

GLOBAL PARTNERSHIP

L=

TE=810-0 B>
L '

i s - " L § =

Since 2023, Areas France has installed 75 Since 2019, Areas |beria & Phenm have

biodigesters to recycle organic waste on Areas collaborates globally with Too Good To Go. Until 2025, the saved over 112 tons of fﬂ?d equwalen!: FD
site, which have processed 598 tons of bio- company has saved over 318 000 Suprise Bags, equivalent to 207 000 meals, supporting local charities
waste annually. 630 000 meals, across 257 stores in 5 countries. with daily donations.

527 tons of CO;eq emissions 858 tons of CO,eq emissions 245 tons of CO,eq emissions

prevented annually prevented prevented
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Implement a responsible
approach to pollution
prevention and ecosystem
protection by p:

@ For the Planet

#5 Reducing Environmental Impact and

Preserving Natural Resources

2027

##5.1 Eliminate the use of polluting products in internal
operations and replace them with environmentally
friendly alternatives.

#5.2 Promote sustainable practices across the supply
chain by certified strategic suppliers and increasing
investment in supplier sustainability projects.

#5.3 Increase active participation in biodiversity protection
activities through environmental volunteering initiatives.

5.4 Preservation of water ecosystems and resources,
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@ For the Planet

#5 Reducing Environmental Impact and Preserving Natural Resources

& ‘
Every drop counts

Maraging water batier. togethar

SWorkdWaores\leck

Areas France implements Shayp's water leak
detection system at several operation points

in donativo
abora en Areas lberia
orestacion joins
Areas organizes volunteer initiatives in :;?hﬂ Mastercard in
| partnership with Coca-Cola Europacific : Solidarity
Partners’ Mares circulares Program to collect oy apoa e Round-up

wasle & preserve coastal ecosystems donations for

i - reforestation
) ] ; campaigns

Some Areas initiatives

Florida Turnpike Plaza features an
innovative water treatment plant to
recycle and reuse water, as well as a
water-saving system in their
installations which reduces water
wastage by up to 30%
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@ For the Planet

#F0b Innovation to Drive Decarbonization

#6.1 Achieve 40% renewable electricity procurement across
2027 all directly managed locations.'

#6.2 Reduce absolute Scope 1 & 2 greenhouse gas (GHG)
ernissions by 21%, compared to 2024 baseling.

| #6.3 Reduce absolute Scope 3 greenhouse gas (GHG)
1 f ’ emissions by 12.5%, compared to 2024 basaline,

rt. - #8.4 Improve energy efficiency in operations by 19%,
rmeasured in k\Wh per square meter, compared to

2019 baseline.

Leverage innovation to optimize
energy efficiency, reduce carbon
emissions, and foster the adoption
of renewable energy sources in

#8.6 Implement at least 2'pllot projects In Europe or US
focused on integrating low-carbon technologiss and
innovative energy solutions,

operations, contributing

Target set in fine with the CSRD's requirement.
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@ For the Planet

#6 Innovation to Drive Decarbonization Some Areas initiatives

Areas France

. Areas is
signed Up to a

calculating its

100% organizational
renewable carbon footprint
energy since 2023, plus
contract on designing its
100% of the decarbonization
purchased plan with Inedit
energy

ar eas ! The Predictive

Areas Chile wins

l:or Company AMB Award 2025
N helps in the
change - ;:Empanies Environmental
=, ike Areas to Sustainability
HALLENGE manage category, for their
FLANET v FUTURE Energy more contribution to

efficiently, Nuevo Pudahuel's
achieving up Carbon Footprint
to 30% Reduction Plan,
savings in aiming for 40% cut

consumption by 2030
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Third pillar: For the
Travel Experience

Through this pillar, at Areas, we are committed
to delivering high-quality products tailored
for travelers in various locations, such as
airports, motorways plazas and train stations.

#9 Partnerships #1Fostering
that matter well-being, DEI,
security and
ethical behaviors

#8 Nurturing
Quality,
Ensuring
Safety

#2 Upskilling
and engaging
our workforce

FOR THE
TRAVEL
#7 Healthier EXPERIENCE
experisnces
for everyone

#3 Giving
back to local
commuimities

#6 Innovation to Drive #4 Heroes for
Decarbonization Zero Waste

#5 Reducing Environmental
Impact and Preserving
Natural Resources
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. For the Travel
Experience

#7 Healthier experiences for everyone

#7.1 Invest in partnering with new organizations to innovate
2030 healthier food offerings and implement in-store
communication campaigns to promote these choices.!
#7.2 Achieve a 20% increase in certified, local, healthy, and

arganic food offerings, including plant-based options,
compared to the 2023 haseline.

#7.3 Ensure that all points of sale offer vegetarian/plant-
based options, aiming for 30% of product sales from these
options by 2028 (from 20% in 2024).

Focus on promoting products that
enhance heal )
et among customers.

- F Target set in fins with the CSRD's requilrement.
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For the Travel Experience

#7 Healthier experiences for everyone Some Areas initiatives

‘I".

Flax & Kale, Areas own brand & Best Health-Centered
‘ Airport Offer winner at FAB Awards 2025, is a Spanish
ploneer in healthy and flexitarian gastronomy

Areas increasingly partners with healthy,
natural-food brands to broaden nutritious
offerings across our international network.

All Business Units are improving their
greener menus, in an effort to provide more
vegetarian and veggie options to costumers



Context Vision ESG Strategy .'__!_g Rtion Pl
r
K,

. For the Travel
Experience

#8 Nurturing quality, ensuring safety

#8.1 Enhance customer satisfaction and build a loyal
2027 gonsumer bass by NPS, CSAT and Google reviews

rate respectively.

#8.2 Foster an environmant where customers feal their
opinions are valued by increasing the volume of
customer feedback.

= 4.3 Make information clear to ensuré consurners carn
make informed choices aligning with their values or needs.
Guarantee the safet

of the team and customers through : . #8.4 Ensure all health and sustainability claims are
a proactive and robust approach to ; o accurate and backed by evidence to build consumer trust
occupational hazard prevention, L2 ' and stay cornpliant.

incorporating elements _ #8.5 Maintain strong health and safety measures to protect
fetv and nutrition. A consumers and aim for zero eritical safety Incidents.
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As well as making their menus greener, Areas delivers clear,

trusl{wnrthy communication On ‘-’EEEIH“:E"" and vegan mea!s_, Areas measures its NPS and tracks its Google Reviews as part of the C&S
helping customers make confident and informed menu choices ‘ reputation improvement program in all countries




Vision

Context

. For the Travel
Experience

#9 Partnerships that matter

#9.1 Ensure 100% of alignment with Areas’ ESG strategic

2030 plan when selecting new partners, guaranteeing that
business relationships do not affect negatively any ESG
strategic commitment.

#9.2 75% of suppllers sign the Supplier's Code of Conduct.”

#9.3 Launch new editions of the ‘Areas for Change
Challenge” by 2027, collaborating with startups to address
sustainability challenges such as food waste reduction,

., landlords ‘ E ’

and suppllers with ESG initiatives. ! J‘

reuse, and circular economy initiatives.

Prioritize initiatives with

organizations most committed
and increase number of

responsible partners.
- )

Target set in fine with the CSRD's requirement.
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#9 Partnerships that matter

Areas for Change Challenge
15t Edition

Gestrononmy: Spanieh hesithy, inrovstve, and
sustanalble  {ood company, whieh ofiers
flexitarian gastronomic experlencas Chosan
sz 0 paringr to develop new loodisch {(plant-
bazed) products.
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SustomuBility: Foootect comparny. tnat. crestes
edible and biedegradable coffee cups that do
not alter the taste of the drink.
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Hocyceling: Helping the heaspitality industry
significantly  reduce food waste |
innovative solition Autormatically recoacda
and recognizes discarded togd, detailing the
type, qriantity, and time of day

mplemeanting
intelligent algorithms to enable 1= usara 1o
noldress the e of water scarcity.

Watlar managament

Cirodlar unifarma: 'the &ompany | RBS
menufecivrad unifomnes mece from  100%
organic cotion worn by the team &t SELF
sales point

Some Areas initiatives

Headling towards its 4" Edition, Areas for Change Challenge seeks start-ups to promote
sustainability in the travel retail sector

2nd Edition

' 3rd Edition
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Upayeling: Design studlo that develops circdlar economy
profects (o tum arganie waste Inte material resources

Enargy  connumption:: Suppoits facility managera in
optimizing energy efficioncy &nd maonag@ng bulldings
more intelligenthy. s Al-based energy management
system provides tsllored enésgy optimization and
sLtoncmobs equipment control deading to savings of up
to 30 in energy consmumption end GO emigssions.

Yoter Botties Allamatved: RAIN Pore Mountain Sprng
Water i& bottled &l the source in reusable aluminum
bottles. These bottlas are infinitely recyclable and
frequently. recycled The: water comes rom &8 aetural
spnng in Bebun County, Georgia, ensuring, its punty and
supporting sustainability.
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